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The student voice?

Åά¢ƘŜ ǎǘŀŦŦ ƘŜǊŜ ƘŀǾŜ ƻǾŜǊ ƛƴŦƭŀǘŜŘ ŜƎƻǎΣ ǘǊŜŀǘ ǎǘǳŘŜƴǘǎ ŀǎ ƛŦ 
they're ignorant children, and act as if 5 minutes of their time 
is an enormous request. Those at the top already have it 
figured out, they couldn't possibly learn anything from the 
students. 

ÅToo bad the old men with white hair and egos the size of the 
U.S. military budget are unwilling to open themselves up to 
critique and feedback on a continual basis.  Until they 
understand that their careers depend on the people that they 
serve and that what students think matters, you'll always have 
ŀ ŘƛŦŦƛŎǳƭǘ ǘƛƳŜέ

ÅPostgraduate student, United States
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ÅPerception and Reality

ÅExpectation and Experience

ÅThe spectrum of satisfaction

ÅFrom one-off / on-off to a dialogue

Å Investors in education / partners in learning... and consumers

ÅLife-changing, transformative, irreversible



Instant, constant communications

Who waits until the end of their studies?

The New Consumer

Gen X, Gen Y, Gen Z, Gen Me, My Gen...

The New Service Culture ïstudy in context

Satisfaction guaranteed, 24-7 service, constant feedback

The Payback Culture

High expectations of employment

Accountability

Whoôs to blame?
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¢ƻŘŀȅ ƘƛƎƘŜǊ ŜŘǳŎŀǘƛƻƴ ƛǎ ŀ ослх ŜȄǇŜǊƛŜƴŎŜ

¢ƻŘŀȅΩǎǎǘǳŘŜƴǘǎ ƴƻǿ ŘŜǘŜǊƳƛƴŜ ǘƻƳƻǊǊƻǿΩǎ ǎǳŎŎŜǎǎ¢ƻŘŀȅΩǎǎǘǳŘŜƴǘǎ ƴƻǿ ŘŜǘŜǊƳƛƴŜ ǘƻƳƻǊǊƻǿΩǎ ǎǳŎŎŜǎǎ
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who cares?
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